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Module Code AN-4333 
Module Title Language in Advertising and Marketing 
Degree/Diploma BA  
Type of Module Option/Breadth 
Modular Credits 4 Total Student Workload 8 hours/week 

Contact Hours              3 hours/week 
Prerequisite - 
Anti-requisite - 
Aims 
This module aims to look at advertising and marketing from a broad communication perspective, 
from both theoretical and more practical points of view. Students will be encouraged to examine 
various theories relevant to the analysis of advertisements to enable them to deconstruct the 
structure and underlying aims behind advertisements and marketing campaigns. 
Learning Outcomes 
On successful completion of this module, a student will be expected to be able to: 
Lower order : 20%  -   Understand the concept of branding 

 -   Recall the purposes of advertising and marketing 
Middle order :  30%  - Analyse effective and less effective advertising and marketing campaigns 

-  Compare advertising texts in different subgenres and in different media 
(print/radio/tv/online/social media) 

Higher order: 50%  - Interpret the aims and strategies used by advertisers 
 - Evaluate concepts such as product placement covered in the module 
 - Critique a current local or international broadcast media advertising 
campaign (e.g NBT Toyota Brunei, Wanda Coffee, BIBD, Standard Chartered, 
MyeG etc.); suggest improvements focusing on language issues 

Module Contents 
•  Brands and advertising 
• Discourses of advertising and marketing 
• Advertising as a genre with subgenres 
• The psychology of advertising 
• Analysis of advertising language/sounds/visuals 
• Print advertising 
• Marketing strategies: direct, indirect, mailshots, IG, etc. 
• Product placement 
• Television commercials 
• Advertising and marketing online: differences from traditional advertising 
• Current approaches (e.g. in social media: viral, guerrilla etc.) 
• Planning an advertising or marketing campaign 
• Producing advertisements: text 
• Producing advertisements: visuals and sound 
• Integrating text, visuals and media 

Assessment Formative 
Assessment 

Quizzes; oral Socratic discussions; group and team tasks 

Summative 
Assessment 

Examination: 40% 
 
Coursework:  60%            

- 1 individual advertisement analysis 10% 
- 1 individual copywriting task            10% 
- 1 group project                                    40%: 

 
 


